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Economic and regulatory challenges facing the press Europe: publishers’ associations
ENPA and FAEP discuss the plight of the press sectwith Commissioner Reding

Valdo LEHARI Jr., President of ENPA andDavid J. HANGER, FAEP President held a meeting on 8
September withCommissioner Viviane Redingwho is in charge of Information Society and Mediathe
European Commission.

The Presidents of the European Magazines (FAEPNmwespapers Publishers’ Association (ENPA) informed
Ms. Reding about the current difficult economic dimdincial situation of the press sector in the Bember
States, highlighting that the last two months shibwee highest decrease of advertising revenue toofte’s
press in history. Advertising revenues have falietween 20 and 50 percent depending on the market.

In this particular context and in relation to pglissues, the Presidents drew the attention oCidn@missioner
to the current and most urgent challenges whichl reee immediate and appropriate response from the EU
institutions:

* Google and the pressfollowing the joint Reding and Commissioner McGrgestatement on the US
Google Book Settlement (7 September 2009), ENPARKXIEP Presidents underscored to the Commissioner
that a possible change in the current EU copyrigithework in the favour of other stakeholders, sash
Google, would represent a direct threat to theilglof the publishing industry. They also stredshat
Google’s position notably in the online advertisimgrket is also a concern to many publishers iropewr

» Mandatory advertising requirements: Commissioner Reding’s new decision to reject theofean
Parliament’s recent attempt to introduce an aduktisequirement for product information to be imt#d in
advertisements for energy related products is vmeézbby FAEP and ENPA.

Following recent proposals of the Parliament angl @ommission to extend environmentally motivated
product labelling legislation to labelling in adtising (e.g. energy related products, tyres, amd)cANPA
President Valdo Lehari Jr. commented:“The Commission has rightly recognised that thisppsal from
the Parliament directly threatens the freedom ehroercial speech in the pres§AEP President David
Hanger added: “This proposal will dramatically impact the advsittg revenue of print and online press
and therefore its ability to provide editorial cent on topics like climate change and energy saving

ENPA and FAEP welcomed the Commissioner’s confiromato support and protect advertising revenues as
an essential source of finance for a free and iedégnt press, in print and online. Without a fréeeatising
market, the diversity of media and their indepemrgecould be endangered thus one of the fundamental
pillars of our democratic societies weakened.

For photos from the meeting and more informatiogapk contact: Caroline Quintero P. — Communication
Officer —caroline.quintero@enpa.beTel: +32 2 551 01 90
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ENPA - The European Newspaper Publishers' Asso@atis an international association, defending andrpating the interests
of the European newspaper publishing industry &fedént European and international organisationsdainstitutions. ENPA
represents over 5,200 national, regional and lacalspaper titles, published in 23 European Unionmider States plus Norway
and Switzerland. More than 150 million newspapeessold and read by over 300 million Europeans g\kay.

FAEP - The European Federation of Magazine Publishemspresents more than 15.000 publishers througBoubpe publishing

over 50.000 magazine titles. It is FAEP's missmpromote the interests of publishers of the pécaldoress within the European
Union thus ensuring the long-term survival and jperity of a plural, diverse and economically susfesmagazine publishing
industry in the EU.
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